
MAGIC BUS UK
BREAKING THE CYCLE OF POVERTY IN INDIA



Welcome &
Introduction



WHAT WE DO?
In India, 250 million people live on less than £2 a
day, and 97 million young people are trapped
below the poverty line.

Magic Bus equips young people with the life skills and
education they need to break free from poverty!
Thriving from childhood to livelihood, through our

Adolescent Programme (Ages 12-17)
Livelihood Programme (Ages 18+) 

We empower them to lead fulfilling lives and
contribute positively to their communities.

OUR PROGRAMME
PRESENCE ACROSS

INDIA

LIVES TRANSFORMED

3.5M +

Adolescent Participants: 3.3 million | Livelihood Participants: 214K



Building
Relationships
With Real Social
Impact



Partnerships begin with why.
We seek alignment in values — not just funding priorities.
Our model is never plug-and-play — it’s co-created.
We adapt to partners’ focus areas (gender, youth, education, sport), without
compromising our mission.

PURPOSE FIRST, THEN PARTNERSHIP



One size doesn’t fit all — we tailor delivery while our core
framework stays strong.

Nestlé: focusing on sustainability into life skills sessions.
Health brands: Focus on handwashing, menstrual health, etc.
Wimbledon & Man City: Brought sport into our core model.

Programmes reflect both brand voice and community needs.

ALIGNING VALUES AND OUTCOMES



What started in 2015: 5 schools in South Delhi.
10 years later: 13,000+ adolescents - 6,000+ life skills & 6,800+ tennis sessions
delivered.
Results: Girls became community coaches, staying in school, delaying early marriage.
A small start → scalable, sustainable change.

START SMALL, SCALE BIG – 
THE WIMBLEDON STORY

13,000+
Lives Transformed



The interactivity of our programmes fosters confidence, discipline
and resilience and keeping up with market trends,
High school attendance is required in order to join our sessions
Life skills through structured play:

Conflict resolution – football
Leadership – kabaddi
Confidence – tennis

This allows us to have a broader scope of partnering 
Impact stats:

97% saw education as critical
82% increase in decision-making confidence

INNOVATING AT MAGIC BUS



Trusted partners: Wimbledon Foundation, Barclays,
British Airways, Man City Foundation.
Peer coaching model: Coaches support our
participants, who become leaders, mentors, earners
by certifying with them.
Given the popularity Global brands often support in
making introductions, supporting growth and
reaching out to new potential partners.
We turn partnership into long-term purpose.

LEVERAGING GLOBAL BRAND EQUITY



Trust is built in WhatsApp updates, honest reports, and site visits.
We capture :

Real-time data
Same-day session photos

Partners are part of the journey — not just donors, but doers.

HOW TO BUILD TRUST THAT LASTS



Real change doesn’t happen overnight.
It happens when we show up, stay in the
work, and scale what works.
This isn’t for PR. It’s not a pilot.
If you’re looking to build something that
lasts — let’s talk.

THE MAGIC OF STAYING IN THE WORK



Join our partners, let's co create together to
enact the change we want to see!


