
A brighter future? How 
Individual Giving is on the 
rise

@enthuseco
© 2024, Online Giving Ltd or its affiliates. All rights reserved.



Introductions…

2

Priya Bhandari
VP of Customer Success

Jasmine Eaton-Saltwell
Senior Marketing Manager



As a show of hands…

Who’s noticed a change in donor behaviour over the past 6 months?

Hands up if the changes have been positive 

Who’s planning to refresh their IG strategy in the coming months?

Who’s feeling more positive about their personal finances vs 6 months ago?



Today we’ll be looking at…

The state 
of personal 

finances

What 
does this 
mean for 

their 
giving?

Macmillan’s 
Individual 

Giving 
strategy 

Key 
takeaways 

for 
charities



Overall trend: are people feeling better off or worse off?

% of people feeling worse off is lowest since 
Spring 2022

The gap peaked at 52% in Autumn 2022 and has 
halved since then

Cautious recovery



How are different age groups feeling?

65% of 18-24 are better off or same

Around 50% of 35-64 are better off or 
same 

This evidence backs up the newly 
coined term “Generation Generous” 
for 18-34 year olds



How is this translating into giving?

Impact is already being seen

75% of the public have given in 
the last 3 months

Highest number since 2022

% of the public who have donated to charity 
over the last 3 months



And which channels are being used for giving?



What can we expect in the near future?

78% of the public plan to give in the next three 
months… 

…compared to 72% six months ago 



Insights from Jasmine Saltwell, Senior Marketing Manager at Macmillan Cancer Support



Five takeaways for charities

IG is slowly but surely on the rise - time to refresh your 

strategy!

Generation generous - use the right channels & 

messaging to reach young donors



Five takeaways for charities

Drive donations through your site & optimise 
your donations checkout

Put the customer at the centre of your strategy

Check out Donor Pulse Summer 2024: 

27th June on enthuse.com  



enthuse.com
info@enthuse.com

Thank you for listening!


