


CASH IN WITH 
CREATIVITY



WHAT LED TO SHELTER WORKING 
WITH DON’T PANIC?



WHAT DID THE FIRST BRIEF 
FEEL LIKE?





WHAT RESULTS ARE YOU MOST 
PROUD OF?



FUNDRAISING CAMPAIGN OF THE YEAR 
Third Sector Awards

41%
Increase in PPC

60%
Increase in Facebook 
donations

+51%
Increase on 2019 
acquisition figures

£5.2M
In donations



WHAT WAS DIFFERENT ABOUT 
YEAR 2?



WAS IT THE DIFFICULT SECOND 
ALBUM?





WHAT WERE THE RESULTS AND 
HOW DID THEY INFORM 2023?





4.6M
Impressions on TV

+63%
Uplift in new donors

+10%
Increase on fundraising 
targets 

700K
Households reached



35M+
Impressions on digital

£7.4M
Raised in total

1.09
ROAS, compared to 
charity benchmark of 
0.7-0.8

19%
Increase in donors 
compared to 2021



SO HOW WAS 2023?





FEATURED IN 290+ ARTICLES 



1.5K+
Brand mentions for 
Shelter

668M
Reach value

BEST EVER 
SOCIAL POST
of the 90” ad organically 
shared on launch day

OUT-
PERFORMED
All competitors in terms 
of brand recall.

27%
of viewers considered 
donating to Shelter over 
other charities.

17.1%*
increase in positive 
brand perception for 
Shelter after watching

*prompted with list of statements, net agreed



275%
increase in press 
coverage from 2022.

22M
Combined reach

1.2M
views on Shelter’s 
organic Instagram post

62 NAMES SHARED THE AD ON SOCIAL MEDIA
including Gok Wan, Carol Vorderman and Paloma Faith (reach: 777k) 



WHAT’S THE AMBITION FOR 
2024?



ANY QUESTIONS?



OK. CLAIRE HAD ONE 
FOR JANE…



AND JANE HAD ONE 
FOR CLAIRE…



THANK YOU 
EVERYONE!


