
Working with celebrities and VIPs to 
support your charity whilst minimising 
reputational risk



How do we define a 
celebrity/ VIP?
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STARS



HEROES



QUASARS



CELE-ACTORS



CELE-TOIDS
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VIPs
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INFLUENCERS

Celebrity 
influencers 

 Influencers 
who 

become 
celebrities

CELEBRITIES
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Social Media Influencers/ Content Creators
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Social Media Influencers/ Content Creators



Celebrities with social media 
are not always content 

creators



13Pie chart

Celebrity Social Media Influencers
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Influencers who became celebrities
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INFLUENCERS

Celebrity 
influencers 

 Influencers 
who 

become 
celebrities

CELEBRITIES



Why would your charity want 
to work with celebrities?



“21% of Brits surveyed are 
more interested in celeb-lent 
news than current affairs”
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Source: Reuters



“On average 74% of brand 
and marketing agencies in 
the UK are actively working 
with celebrities” 
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Source: The Future of Celebrity Marketing



How to you attract celebrities 
to support your charity

(and retain them)?
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Should celebrities be paid to 
support charity?



“81.5% of the respondents said it 
was not right for charities to pay 
celebrities for support.”
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Source: Third Force News



“Seven in 10 UK adults would be 
put off giving money to a charity 
if it paid celebrities to back it.”
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Source: Channel 4’s Dispatches
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What happens when your 
celebrity supporter hits the 

headlines for the wrong 
reasons?
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Thank you for listening!


